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Forward
            Welcome to the 4th edition of the SACCEII newsletter! This issue is dedicated
to our student community - the aspiring entrepreneurs, the dreamers, and the doers
who are paving their path to success and inspiring their peers on their way.

            While the past quarter may have been dominated by exams, it's certainly not
been quiet on the entrepreneurial front at SACCEII. In fact, this edition is dedicated
entirely to our incredible Anthonians who are taking the leap into the world of
entrepreneurship! We have assisted our student entrepreneurs in applying for the
PRIME Student Tinkering Fund. We are hopeful that our students will secure the much-
needed funding to turn their ideas into reality and their stories are featured in this
edition. We have also featured the testimonials of our first batch of incubatees who
have successfully completed their incubation program. This edition also shines a
spotlight on the entrepreneurial journey of our Alumni and current students.

of our students. May their journeys ignite the spark within you to embark on your own
entrepreneurial adventure!

Warm regards,
Vila Theunuo
Program Co-Ordinator Intern
SACCEII

          Furthermore,                           we have included valuable insights on the importance of perso-
nal branding for student entrepreneurs, as well as a session on cash bookkeeping
conducted by our faculty facilitator. And of course, don’t miss our Anthopreneur
Spotlight, where we celebrate a graduating student member.

          We invite you to explore this edition and be inspired by the remarkable stories 
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CO-ORDINATOR’S NOTE
              The release of this issue of the SACCEII newsletter coincides with a pivotal moment: we  
are concluding the second cohort of our Pre-Incubation programme, and I've just returned from a
five-day faculty exposure visit to India’s leading startup and innovation campus i.e. the T-Hub,
and its affiliated networks in Hyderabad, Telangana.
            Our journey with SACCEII began about two years ago, marked by uncertainty about  
the center's potential and objectives. Starting almost from scratch, we've since made significant
strides, developing processes and methodologies uniquely tailored to the needs of student
community. Distinct from traditional departments, SACCEII collaborates closely with students to
cultivate an entrepreneurial ecosystem through innovative modules such as events, field visits,
competitions, boot camps, and speaker sessions. Defining SACCEII's operational pathway has
presented numerous challenges, each reinforcing our belief that innovation, hard work, courage,
honesty, grit, and resilience are essential for progress and success.

           Launching the second cohort of Anthopreneurs was a milestone with clear objectives.
While five participants opted out early, recognizing the demands of the programme; our
dedicated focus remains on the thirty students who embraced the challenge, trusted us to mould
them, and believed in their entrepreneurial dreams and latched on to a path and assignments
that were often unknown- uncertain; but never boring!!!

             I take immense pride in the growth of these 30 Anthopreneurs from the second cohort,
who have emerged as significantly more confident individuals. Several have even launched and
scaled up entrepreneurial ventures with monthly sales exceeding six figures, setting a benchmark
for aspiring college entrepreneurs.

           At  this moment, I would  like to extend my heartfelt gratitude to our program intern,  
Vila, who joined us in September, 2023. Her contributions to the centre have been
immeasurable, and her adaptability to various circumstances and chaos is truly noteworthy. She
has tirelessly worked to infuse our newsletter with personality and flair.
So, as we prepare ourselves for the journey ahead, I am asking myself- what next? I am gazing
at the various tangents of growth that the centre can take to instil an entrepreneurial and
innovative mindset across all our courses, students and faculty. 

         Crucially, moving forward, we are pondering as to how SACCEII can enhance the
Anthonian brand value…

Regards,
Dr. Rajani K Chhetri
Co-Ordinator
SACCEII



ALUMNI SPOTLIGHT: 
THE JOURNEY OF TURBIT
Founded by passionate alumni of St. Anthony's College, Turbit is a makerspace dedicated to
democratizing technology and fostering innovation among aspiring creators. This is the story of how a  
unique venture is transforming the way creativity and technology intersect.

The Genesis of Turbit
The seeds of Turbit were sown in early 2018 when one of
the co-founders discovered a passion for sculpting.
Spending countless hours honing their skills, they quickly
realized that a lack of resources and tools was a common
barrier among artists and DIY enthusiasts. This shared
struggle sparked the idea for Turbit—a space where
creativity could flourish, equipped with the necessary tools
and support for budding innovators.
The journey began when they participated in a pitching
event in Shillong, armed with a virtual reality experience
of their vision. Their idea caught the attention of influential
figures, including Father Jerry Thomas from the Bosco
Institute of Social Work, leading to a partnership that
would help establish their first makerspace.

The co-founders, Ayesha and Chancharik, initially crossed paths as mere acquaintances during
their college days. Their collaboration blossomed at a local art event, where they discovered
their shared interests in creativity. Ayesha’s expertise in event management complemented
Chancharik's knack for ideation and system creation, forming a dynamic partnership that has
been instrumental in Turbit's success.
Their complementary skills have allowed them to create a space that not only provides tools and
resources but also fosters a sense of community among users. As Chancharik humorously puts it,
“If we were a car, I’m the engine and she is the transmission. I generate the ideas while she
ensures we don’t drive off cliffs!

The Turbit Vision
At its core, Turbit is built on four simple tenets:
1. Technology should benefit every member of society.
2. Cutting-edge technology should be accessible to all.
3. Creative problem-solving and adaptability are the skills
of the future.
4. Learning should be self-driven and self-motivated.

turbit_shillong

https://www.instagram.com/turbit_shillong/#


Challenges and Triumphs
Facing initial skepticism, the founders took an innovative approach to pitch their idea. They
learned 3D modeling and created a virtual reality experience of their ideal makerspace. This VR
pitch became their golden ticket, opening doors and minds to their vision.
Their break came when Father Jerry Thomas of Don Bosco Institute in Jorhat and Prof. Don Syiem
of NEHU Shillong recognized the potential of their idea. These "angels" (not investors, but true
supporters) provided them with empty rooms, budgets, and the magical words: "Go." This trust
and creative freedom became the foundation of Turbit's growth.
Their efforts have not gone unnoticed. Turbit has secured international funding, won a fellowship
and grant from Meta for their work with virtual reality, and been named among the Top 10
visionary communicators, artists, and public intellectuals of India in 2023.
The venture has also caught the attention of major players. They've partnered with NEHU's
Design Innovation Center, been recognized as 'industry experts' in virtual reality by the MSME
cell in Shillong, and even showcased their work to Union Minister Shri Piyush Goyal.

Community Impact and Future Aspirations
Turbit’s impact extends beyond its walls. The makerspace has become a hub for local
entrepreneurs and students, where they can collaborate on projects ranging from plastic
recycling machines to remote-controlled toys. The community response has been overwhelmingly
positive, with regular inquiries about workshops and programs.
Looking ahead, Turbit aims to expand its reach by establishing a chain of creative spaces
throughout the region. Their immediate goals include developing methods to teach 3D design to
rural communities and popularizing virtual reality as a  planning tool. “We aspire to empower
self-reliance and bridge the gap between high technology and underserved communities,”
Chancharik emphasizes.
And of course, as the founders humorously add to their future goals: "Also get more sleep."

Advice for Aspiring Entrepreneurs
For students looking to follow in their footsteps, the Turbit founders offer this advice: "The fool is
the precursor to the master. If we want to master anything, we must be willing to start out looking
like a fool."
They emphasize the importance of reading widely, asking questions, and being willing to take
the leap. "There is no simple way, no obvious route to your destination. The only option we have
is to just go for it and trust that the colour of your path will reveal itself."
From a creative spark to a thriving venture, Turbit embodies the spirit of innovation and
community. As they continue to grow and inspire, one thing is clear: in the world of Turbit, the
only limit is your imagination.



INCUBATEE TESTIMONAILS
BENHESEDH EDRICH THABAH
Ed’s Donuts

“My love for cooking and baking inspired me to
start my own donut business, Ed's Donuts, as a
side hustle while in college. My dream was to
open my own donut shop and build a brand for
my unique creations.
Though the competitive landscape and market
dynamics posed challenges, the guidance from
SACCEII kept me motivated. There were times I
considered stopping, but the teachers
encouraged me to persevere. 
Managing a large order for an exhibition event
was a true test, teaching me that running a
business requires sacrifice and commitment.
This experience has transformed me - I'm now
more confident and capable of handling
problems. In the future, I plan to expand Ed's
Donuts into a chain of outlets, both locally and
beyond. The incubation program prepared me
well for the next phase of my entrepreneurial
journey.”

“My dream of creating beautiful, handcrafted jewelry
came alive with JRH Jewels. But like many aspiring
entrepreneurs, I faced hurdles – finding the right
workspace, managing academics, and gaining brand
recognition. SACCEII's incubation program became my
rock. Their workshops on finance, marketing, and time
management equipped me with the knowledge to navigate
these challenges. The mentorship program provided
invaluable guidance, helping me refine my strategies and
make informed decisions. SACCEII's support wasn't just
theoretical – their funding helped me purchase essential
materials, and their exposure trips broadened my
perspective.
Thanks to SACCEII, I'm no longer just an entrepreneur with
a dream. I'm a resourceful and resilient business owner
with the skills and confidence to turn JRH Jewels into a
success story.”

JOTI RANI HAJONG 
JRH Jewels



MELANIE RIYANA S HYNNIEWTA 
Mel-Licious

“When I started Mel-Licious Cosmetics and
Bodycare, I dreamed of creating natural beauty
products that made people feel confident in their
own skin. SACCEII's incubation program helped turn
that dream into reality.
The journey wasn't without challenges. Standing out
in the competitive beauty industry and navigating
market dynamics tested my resilience. However, with
SACCEII's support, I developed strategies to
overcome these obstacles. Their mentorship and
networking opportunities were invaluable.
Through this experience, I've learned the power of
community, the importance of adaptability and the
value of continuous innovation. I've evolved as an
entrepreneur, enhancing my leadership skills and
broadening my skillset.
Looking ahead, I aim to expand Mel-Licious, increase
our market reach, and reinforce our commitment to
sustainability. SACCEII has prepared me for this next
phase, equipping me with the tools and confidence
to grow my venture.
This journey has transformed my perspective on
entrepreneurship. It's not just about success; it's
about making a positive impact while staying true to
your vision. Thanks to SACCEII, I'm ready for the
challenges and opportunities that lie ahead.”
 

GET IN TOUCH!

MELANIE RIYANA S HYNNIEWTA 
_mel.licious_

+91 8729991307
BENHESEDH EDRICH THABAH

deez.do.nuts

+91 8131075833
JOTI RANI HAJONG 
j_r_h_jewels

+91 6009674868

https://www.instagram.com/_mel.licious_/#
https://www.instagram.com/deez.do.nuts/#
https://www.instagram.com/j_r_h_jewels/#


FROM

STREET SINJU TO BOBA
Their story begins in the campus of St.
Anthony's College, Shillong. Borishon, a
military brat with a diverse upbringing
spanning Nagaland, Manipur, Punjab,
Delhi, Kolkata, and Shillong, found
common ground with Niroda, a native of
Imphal, Manipur. United by a shared
dream of building something of their own,
they started selling Singju during college
events. As their confidence and skills
grew, the duo decided to take their
business to the next level. In March 2023,
Niroda and Borishon took the leap and
set  up  a  modest  Singju  stall near  Beat

the story of bubbly boba

nothing but a few stools and buckets.“We didn't have the budget to open a shop," Niroda
recalls, her eyes gleaming with the memory. “So we took to the streets." The challenges were
immediate and daunting. Finding a spot in Shillong's cramped streets proved to be a Herculean
task, requiring negotiations with different local Headmen for permission. Even more challenging
was overcoming their own inhibitions. “During the first week, we were quite shy," Borishon
admits. "But we knew we had to get over it for our business to succeed."

Just as their Singju business began to flourish, fate intervened. The Manipur violence of May cast
a shadow over their street venture. Faced with an atmosphere of hostility, Niroda no longer felt
safe on the streets. Some entrepreneurs might have given up, but not these two. They pivoted,
channeling their earnings into an online clothing store, Justbasics Shillong. However, the allure
of street vending was too strong to ignore. “We missed selling on the streets," Borishon says.
“So we decided to start again, this time with something different." Their subsequent chicken roll
venture met with lukewarm response. Another setback another lesson learned.

It was during a vacation that the idea of Boba tea struck them. “We
both love Boba tea," Niroda explains. "But we noticed it was quite
expensive. So we made a pact to sell affordable Boba so that
everyone could enjoy it."

Niroda and Borishon, fifth-semester Mass Media students have
transformed their humble beginnings as from setting up stalls in the
college during events to street vending into a thriving boba
tea business. Bubbly Boba Shillong, their brainchild,
embodies the duo's grit, creative flair, and knack for
seizing opportunities.



Niroda and Borishon have come a long way from their early days of setting up stalls in college
and selling street Singju. Now, as they stand behind the counter of their established business,
they feel a sense of accomplishment. The sight of children eagerly waiting for their drinks, singing
“Boba Boba Bubbly Boba," reminds them that their hard work has paid off. Despite facing
numerous challenges and setbacks, Niroda and Borishon have not only built a successful business
but have also become an inspiration for others to pursue their entrepreneurial dreams.

“”Don'
t overth

ink, just
 go for it. 

You will win
, you will fail

, and you will lea
rn”” ADVICEADVICE

to aspiring student entrepreneurs

Catch them at:       bubblyboba_shillong

https://www.instagram.com/bubblyboba_shillong/#


START STRONG: BUILDING YOUR
PERSONAL BRAND 
AS AN ASPIRING STUDENT
ENTREPRENEUR

Here are some key tools:
Create a professional profile: Create a professional LinkedIn profile and strategically connect
with industry professionals, potential customers, and future investors.
Leverage College Resources: Don't underestimate the value of guest speakers, workshops,
and career services. These resources can equip you with knowledge and help you connect
with inspiring professionals.
Strategic Networking: Go beyond just attending events. Introduce yourself to speakers,
guests, and professionals, even if they seem outside your immediate field. You never know
who might be a valuable collaborator or future investor.
Content is King (and Queen): Start researching and creating content relevant to your
potential startup niche. This could be blog posts, articles on LinkedIn, or participating in
online forums. Share your learnings, successes and failures (with context), and insights about
your industry.

Ever dream of launching your own startup? 
The journey to becoming a successful entrepreneur starts long before you write your first business
plan. One crucial step you can take right now, as a student, is to build a strong personal brand.
What is personal branding? Imagine it as your unique identity online and offline. It's the way
you present yourself, your skills, and your passion for your future startup idea. For aspiring
entrepreneurs, a strong personal brand can be a game-changer.

Why Build Your Brand Now?
Many students wait until they launch their startup before considering personal branding. But
here's the secret: the earlier you start, the stronger your foundation will be. By starting in college,
you can build experiences, stories, and connections to draw from later. St. Anthony’s College is
filled with opportunities, so attend workshops, guest lectures, and programs relevant to your
interests. Network with professionals and build relationships.

Living and Breathing Your Brand:
Authenticity is Key: Be genuine and passionate in your online and offline interactions. People
connect with those who are real and relatable.
Walk the Talk: If your startup idea already has a product or service, use it! Advocate for it!
This showcases your belief in your vision.

Building Your Ecosystem:
Volunteer and Collaborate: Volunteer for organizations or events relevant to your niche. This
allows you to gain experience, network with potential customers, and demonstrate your
passion.
Join Groups and Communities: Connect with others who share your entrepreneurial spirit!
Join online and offline communities related to your field. This fosters collaboration,
knowledge sharing, and potential partnerships.

By building your personal brand early, you'll be miles ahead when you launch your startup. So
join SACCEII and start now!

-contributed by Vila Theunuo



Founded by Anupoma, Sugar Botique breathes new life
into discarded materials, transforming them into unique,
eco-friendly and customised clothing.
Sugar Botique stands out with its triple-impact approach:
upcycling materials, customizing designs, and donating
a percentage of sales to support good causes. 
exploring funding options, Sugar Botique aims to
expand its product line, collaborate with local artisans,
and establish a strong online presence. 
The venture not only offers stylish, sustainable fashion
but also educates consumers about the importance of
ethical clothing choices.

PRIME STUDENT TINKERING
FUND APPLICANTS
SACCEII is assisting this cohort with their application to the PRIME Student Tinkering Fund, which could provide crucial
resources to move their concept forward. We're proud to support them as they apply for the PRIME Student Tinkering
Fund, and we can't wait to see their businesses flourish, regardless of the funding outcome. 
While we've highlighted six student applicants here, two additional applicants Niroda Sapam and Melanie has been
featured in other sections. 

Founder: Anupoma Singha
Semester: 5th Sem BBA
Venture Name: Sugar Botique

Founder: Lamandaphi 
Semester: 5th Sem, BBA

Venture Name: HieNit Creation

HeiNit Creation, a student-run venture by
Lamandaphi Vanesa Dkhar specializing in
beautiful, handcrafted crochet pieces. Her
passion for crochet was passed down through
generations in her family and has blossomed
into a business.
She is passionate about sustainable practices
and fostering a love for handmade goods.
Lamanda aims to promote handcrafted goods,
empower artisans, and champion sustainable
practices. With funding support, she plans  to
turn HeiNit Creation into a nationally
recognized brand, all while preserving her
family's legacy and empowering her
community.



Jeova identified a critical need in the state: bridging the gap
between job seekers and employers. His venture aims to address
key challenges in the employment landscape, including the lack
of accurate information, poor communication between job
seekers and employers, and the essential skills deficit among
candidates. What sets this agency apart is its comprehensive
approach. Beyond just matching candidates with jobs, it focuses
on skill development to prepare job seekers for available
opportunities, partnering with both public and private
organizations, and offering a larger pool of qualified
candidates through expert screening. Jeova’s vision extends
beyond profit, aspiring to contribute to Meghalaya's economic
growth by ensuring meaningful employment for its residents.
Exploring funding options along with support from the program,
including mentorship, networking opportunities, and potential
funding, this venture is poised to make a significant impact. 

Founder: R E Joeva Gandolf Lyngkhoi
Semester: 5th Sem, Commerce
Venture Name: HRorbit  

Lizandria’s business, KnotLiz, is built on a love for crochet
and a desire to create. What began as a hobby to craft a
personal sweater vest has blossomed into a business offering
unique and personalized crochet keychains, plushies, and
more.
Lizandria's journey is one of resourcefulness and resilience.
Starting with limited funds, she meticulously planned her
brand and sourced materials. Recognizing a crowded
market, she focused on high-quality, affordable products that
resonated with college students. Through challenges like
delayed shipments, Lizandria learned valuable lessons in
adaptation and building a reliable supply chain.
Lizandria aspires to connect crochet enthusiasts and those
who appreciate handcrafted artistry. Exploring funding
options, she plans to expand her reach, offering workshops
and potentially even designing her own patterns.

Founder: Lizandria Shylla
Semester: 6th Sem, BBA
Venture Name: KnotLiz



Founder: Uday Kumar
Semester: 5th Sem, Commerce
Venture Name: Scooty Rentals

Uday, an enterprising student has turned a keen observation
into a thriving business. Noticing the influx of tourists seeking
affordable ways to explore the city, he has launched a two-
wheeler rental service that's quickly gaining traction. 
The venture provides a pocket-friendly solution for couples,
friend groups, and solo travelers to experience Shillong's
beauty at their own pace. Despite initial challenges like theft
concerns and competitive pressures, innovative solutions such
as GPS tracking have helped his business grow.
Exploring funding options, Uday is now looking to expand
their online presence and improve search rankings. His
ultimate vision is to scale this model across Meghalaya and
potentially nationwide, revolutionizing budget-friendly tourism.

Wansara of Batter it Better’s journey was tough. Limited resources
and a crowded market threatened to dim Wansara's dream. But
she's no stranger to getting her hands dirty. Social media savvy
and constant practice honed her skills, while strategic planning
helped her rise above the competition.
One holiday season, a power outage and equipment malfunction
nearly turned into a recipe for disaster. Instead, it became a
defining moment. Wansara learned the importance of backup
plans, and now her sights are set on a dedicated space and a
wider customer base.
Securing funding will be crucial in helping Wansara overcome
branding, marketing, and equipment challenges. With clear
short-term goals, including identifying her target audience, Batter
it Better is poised for a sweet rise.

Founder: Wansara Nongsiej
Semester: 5th semester BBA
Venture Name: Batter it Better



On April 5th, SACCEII organized a hands-on cash
bookkeeping workshop led by Sir Shivaraj Bhardwaj. The
session began with a group shopping activity, followed by
instruction on bookkeeping principles.
Key takeaways included:

Understanding cash bookkeeping fundamentals
Applying concepts through real-world simulation
Developing teamwork and communication skills
Recognizing the importance of detailed financial record-
keeping

This workshop provided Anthopreneurs with practical
financial skills, supporting their entrepreneurial development
in a collaborative setting.

CASH BOOK-KEEPING
5th April

UPCOMING EVENTS
ENTREPRENEURSHIP
AWARENESS CAMP (EAC) 
September, 2024 

FRIDAY NIGHT JAZZ
FESTIVAL
123 Anywhere St., Any City, ST 12345



You can reach Ethan at
ethankharjana52@gmail.com

Q: Did you always dream of being an entrepreneur?
A: Actually, being an entrepreneur never struck my mind. I had a
rough sketch of what being an entrepreneur is, but it was never on my
bucket list. Seeing mega entrepreneurs around the world breaking
barriers and following their dreams gave me a little prick in my heart
to try entrepreneurship. Even though I might fail, the risk and hard
work is what drives me.

Q: How did you first learn about SACCEII?
A: I've seen SACCEII hosting events and programs here and there, but
I never got a chance to join any of them. When I saw a post about
joining SACCEII, I wanted to give it a shot. Seeing all the prior
sessions drove me to become a member.

Q: Can you share a favorite moment from your time in SACCEII?
A: My most memorable moment would be a session on 3D modeling by Turbit. It made me realize
how entrepreneurs can use such technology to brainstorm their ideas. The most favorite part about
SACCEII is the wonderful and innovative people I've met.

Q: What skills have you developed through SACCEII?
A: SACCEII gave me a bunch of skills. It improved my communication skills, listening skills,
teamwork, and helped me put my crazy ideas into actual innovation. I've also gained
entrepreneurship skills such as managing and event planning.

Q: Can you tell us about your entrepreneurial dreams?
A: I'm currently working on some coffee ideas, but due to my college schedule, I'm unable to
execute it fully. I'm still working on it and hope there will be a smooth execution of my project in
the future.

Q: How has SACCEII helped develop your entrepreneurial mindset?
A: I've always had an entrepreneurial vision, but its execution was never possible. Now that
SACCEII has given me a number of skills and confidence, I've been working on my idea for a few
months. I've met with some failures, but it didn't stop me from pushing myself more and more.

Q: What are your future plans?
A: I've applied to certain universities for my MA in Economics. My plan is not only to get a
master's degree but also to gain exposure and build connections. Going for further studies won't
stop me from pursuing my entrepreneurial dreams, although it might delay them a bit.

Q: Any fun facts about yourself?
A: I'm already part of a production team called "PESKY OWL PRODUCTIONS," which can also be
considered an entrepreneurial journey. My team and I have been working on different events and
programs. So yes, I'm very much interested in the media world too!

Q: What would you say to Anthonians who are hesitant to join SACCEII?
A: To all the Anthonians who are hesitant to join, just take a leap of faith and believe in yourself.
No one knows what's in store for you, so why not give SACCEII a shot? It might actually benefit
you more than it benefited me.

ANTHOPRENEUR ANTHOPRENEUR SPOTLIGHTSPOTLIGHT
Name: Ethan Nathanial Kharjana
Dept: Economics



ANTHOPRENEURS NAME LIST

COHORT 1 COHORT 2

Mayson Lawrence Khongwir      1.
Mebarene Dkhar             2.
Bani Bienvenu Massar    3.
Mona Gupta      4.
Charchita Shakalya Goswami     5.
Shwanika Barman           6.
Charity Rymbai 7.
Saroj Rana          8.
Astha Borah       9.
Vilazonuo Theunuo        10.
Elson K Samte   11.
Riia Akor Syiem 12.
Bishmita Borah 13.
Pyntanampa Kimin Khonglah     14.
Lovish Rana       15.
Ayushman Thakuri          16.
Swati Sharma    17.
Immanuel Sherpa18.

Bakynsai Jyrwa 1.
Benhesedh Edrich Thabah 2.
Bhaboklang Kurbah 3.
Bhargav Saikia4.
Bynraplang Nongphud 5.
Daphilarihun Dohtdong 6.
Emelsiful Nongsiej 7.
Ethan Nathanial Kharjana8.
Ezeiana Felicia Wanrisa Nongrum 9.
Heiwansa Passah 10.
Iainehskhem Lyngdoh 11.
Iohbiang Sohtun12.
Jonak Barua13.
Joti Rani Hajong 14.
Khushi Rajak 15.
Lamandaphi Dkhar 16.
Manbhalang Lapang17.
Mayuri Talukdar 18.
Mebarene Grace Dkhar19.
Melanie Riyana S Hynniewta 20.
Obeydalin Marbaniang21.
R E Joeva Gandolf Lyngkhoi 22.
Rimchi K Sangma23.
Rishika Devi24.
Rohan Kumar Das25.
Sachen Sangma26.
Shanborlang Sun27.
Skhembok Lang 28.
Uday Kumar29.
Ziffrey R Marak30.
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        As  we bring this edition of our newsletter to a close, we are filled with  
immense pride and optimism for the future of our student entrepreneurs. Their stories
are a powerful reminder of what can be achieved with passion, dedication, and the
right support.

Ending  oteN

            This issue holds a special place in my heart as it will be my final newsletter as
my internship period ends. Working alongside these inspiring student entrepreneurs
has been a privilege. Their determination, creativity, and sheer grit in the face of
challenges showcase the incredible potential within our student community.

           Remember, if you have a business idea brewing, don't hesitate to reach out!
SACCEII offers a supportive network, mentorship opportunities, and resources to help
you transform your dream into a reality you can touch.

          We also extend an open invitation to potential collaborators and mentors. If
you're passionate about nurturing young talent and have expertise to share, we'd love
to hear from you. Your support can make a significant difference in these students'
entrepreneurial journeys.

         As we shift gears for a bustling next month packed with exciting activities,
workshops, and events, we encourage you to stay connected with us through our
social media channels to stay updated on all the latest happenings.

          The SACCEII team is eager to see you at our upcoming events and to keep
supporting you on your entrepreneurial journey. Until then continue to dream big, take
calculated risks, and never lose sight of your passion. SACCEII will always be here to
support you every step of the way.

        We look  forward to witnessing your continued growth and success in the
months and years to come. 

Warm regards,
Vila Theunuo
Program Co-Ordinator Intern
SACCEII


